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One dictionary calls success the accomplishment of an aim or purpose. 
Another describes it as achieving a favorable or desired outcome.

Both are accurate, but how should we define success in our bat-
tle against HLB? The answer depends on the point in time over the course of 
the fight and who you ask.

In the beginning, when we knew so little about HLB, we attacked the 
disease with academic vigor and filled a library with publications and 
knowledge of everything we could. This was success, and it laid the founda-
tion for transitioning from basic research to applied research.

Funders did their part to develop a Research Industrial Complex rarely 
seen in agriculture. Research facilities sprung up around the country, hun-
dreds of new employees were hired, students were educated, and private 
sector opportunities abounded. Fighting HLB became big business. Coa-
litions between states with a common goal of defeating HLB took shape, 
another form of success.

But when you ask Florida citrus growers to define success, they will 
answer just one way: Has all this effort and money spent allowed me to stay 
profitable? For most growers, the answer has been no. Until, perhaps, now. 
Let me explain.

The Citrus Research and Development Foundation has funded numerous 
trials involving oxytetracycline (OTC). Here are the results:

Following the second year of OTC injections, yield data in multiple trial sites 
improved by 50% to 100% compared to the untreated controls. Data for fruit 
quality consistently resulted in higher values for Brix, ratio and pound solids.

Also, an improvement in fruit drop was quantified between OTC-treated 
trees and untreated controls. The amount of drop prevented varied between 
trial sites, especially because of complicating factors such as hurricanes, but 
there was a consistent trend of improvement. What’s more, trees that had 
been injected handled hurricane-force winds better than those which had not.

OTC is working. The precursors to more and better fruit — leaf canopy 
restoration and root regrowth — are there. And it will only get better.

I’m confident that the third year of OTC usage is going to make a big dif-
ference. Assuming there is no hurricane or hard freeze, I predict next year’s 
harvest is going to show a strong gain in yield despite a reduction in acreage.

I’ll be the first to admit that a lot is riding on this year of OTC usage, but 
the signs are suggesting we have the bridge therapy to sustain us until the 
“tree of the future” arrives. This tree — one that is HLB-resistant, not just 
more tolerant — is quite possibly with us and is being evaluated.

Do we dare declare success from a grower’s perspective — that of prof-
itability? It’s too early to know for sure, but I believe we are headed into a 
time when it will be good financially to be a Florida citrus grower.
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money to put that netting over it, and 
it’s going to be a lot of work. But if 
you’ve already got an 8- to 10-year-old 
tree that produces, you’ve got to take 
that one more step to net the tree to 
keep the seed out,” Savelle said. “That’s 
one we definitely need to increase, and 
we’ve had people tell us before we need 
to be growing Clemenules. Nobody 
wants to buy a piece of fruit that has 
seed, and we never even knew about 
netting until we came to California.”

PAGE AND CARA CARA
Other fruit, including Page manda-

rins and Cara Cara navel oranges, were 
also highlighted during the two-day 
tour that included visits to Kings River 
Packing in Sanger and TreeSource Cit-
rus Nursery in Woodlake.

“We have a handful of Georgia 
growers that have Page mandarins,” 
Savelle said. “We have some in our 
grove. It’s a sensational piece of fruit. In 
Georgia, we haven’t marketed that fruit 
like we should. It tastes so good, and it’s 
used here in between the Clemenules, 
tangerines and Tangos. It’s not an easy 
peel. If it were, to me, it would be the 
No. 1 fruit there is.

“There’s not a lot of people that 
have Cara Caras in Georgia. We per-
sonally sold every one we could get 
our hands on last year. I think coming 
here has helped because we see packing 
sheds rolling off red navels.”

BEYOND SATSUMA
Savelle and other Georgia citrus 

farmers continue to look to expand 
production beyond the standard sat-
suma mandarins, which enabled the 
industry to find its footing in Georgia.

“If we could get every child in the 
state of Georgia to have satsumas when 
they’re available, that would be won-
derful. I think Georgia Grown can help 
us with that. But that is not a commer-
cially viable product,” Savelle noted. 
“It’s an easy peel and seedless, but it 
doesn’t stay on the shelf very long. It’s 
not easy to ship. There’s a lot of nega-
tives with the satsuma. We’re going to 
have to focus on the local market with 
our satsumas but dream about being 
part of a bigger plan. I think coming to 
California, we clearly understand that 
there’s only a few varieties we need to 
be growing. We don’t need to be grow-
ing 27 different varieties.”


